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Press release
With new works specifically designed and produced for the exhibition, often
linked to his personal history, the exhibition “Noir Eclair” enables to approach
this particular and reactive language between urban art and contemporary art,
which has been defining the work of ZEVS for nearly twenty years. Clean graffiti,
invisible graffiti, liquidating logos, visual attacks : "Noir Eclair" emerges as a kind
of retrospective and also an original proposal, with reinterpreted practices that
he initiated in the past and that are now his signature. Photographs, installations,
videos, sculptures and paintings offer a fairly comprehensive overview of the
development of the artist's work. The Sainte-Chapelle, some outdoor areas and
all areas of the keep will be hosting the exhibition. Most of the works will be
produced specially for the exhibition, involving many partners and innovative
technologies.
ZEVS, the pseudonym of the artist Aguirre Schwarz, is the one through whom comes the
light in Greek mythology, and whose weapon produces lightning. Playing on this story, the
artist, who takes his name more from an RER A train which almost crushed him in 1992
while he was painting graffitis, than the greek Pantheon, follows the metaphor of
chiaroscuro, shadow and light.
Light is one of the major areas of the artist’s research, and he has been working on its
possibilities and effects for many years, from his "urban shadows" in the early 2000s to the
paint with a fluo-luminescent pigment that reveals ultraviolet.
Flames, brightness of gold or silver, black or blinding light, electric, stroboscopic, flashed...
the light spectrum is present everywhere in the exhibition.
From this sort of oxymoron - "Noir éclair" (black lightning) - ZEVS draws a set of formal
proposals, thus exploring the contrasts of these colour fields.
But "Noir Eclair" also lends itself to a reflection on what the shadow and light symbolically
signify - ignorance, illusion and weakness on one hand, and knowledge, freedom and power
on the other hand. The figure of Leonardo da Vinci, in the initials LDV can be found here
and there like a gimmick, embodies the possibility of rethinking man and the new world of
Renaissance.
From the real renovation work (of the Holy Chapel) to that of the ideas, of the "end" of a
world ("Perpetual Ending" installation in the Holy Chapel), to the end of History, most of the
works by ZEVS presented here, in their visual and semantic complexity, reflect the
precariousness of our world, our worship of the media and of immediacy, the violence of
history, yet without ever yielding to Manichaeism.
The exhibition is thus conceived as a subtle set of correspondences between the artist's
concerns - and specifically his questioning about the protest actions - and the rebounds of
history, its detours, the expression of its powers, of which Louis XIV embodies the epitome.
It also reminds the long and complex history of the Château de Vincennes, with its
successive abandonments and rebirths (Royal residence, prison, porcelain factory), until
today, as an essential part of French heritage.
"Noir Eclair" thus participates in the critical thought that leads ZEVS on to the notion of
power that the Château de Vincennes historically embodies, as a place of exercise of political
power and later in its function as a prison. Some works will explicitly refer to the notion of
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power, both political but also and especially economic, such as trademarks and logos, on
which the French artist has worked extensively.
Finally, the artist invites visitors to live an immersive experience during their visit by entering
into his Zone d’Expérimentation Visuelle et Sonore (Zone of Visual and Acoustic
Experimentation), a free application downloadable on Androïd and iOS : ZEVS NOIR
ÉCLAIR. Each work of the exhibition is explained by the artist himself.
Artistic direction and conception : ZEVS et Alain Broders
The exhibition is curated by Marie Deparis-Yafil and Stéphane Chatry.
The catalogue of the exhibition will be published by Silvana Editoriale (publication on
October 18th)
This exhibition is possible thanks to:
the exceptional participation of the atelier de moulage de la Réunion des musées nationauxGrand-Palais and the PROMES-CNRS (Grand Four Solaire d'Odeillo),
with the support of Caisse d’Epargne Île-de-France, RATP, Traphot, Artif and Korrigan,
in partnership with Areve Design, Nexans Eurocable and Signe Distinctif PLV.

Zevs’ studio in Berlin, 2015
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Editorial by Philippe Bélaval, président of Centre des monuments nationaux
Even though they have now become extremely commonplace, to the point of becoming one
of the key elements of all effective cultural policies, encounters between contemporary art
and cultural heritage remain a difficult exercise without any guarantee of success.
It seems to have been generally accepted that these encounters are necessary: essential to
the continuity of this great movement, which, by bringing together artists from the past with
those from the present ensures the enrichment of civilisation in the long-term.
But when it comes to inviting a modern day artist to intervene on a cultural heritage site a
certain amount of caution must be taken. Except in cases of deliberate provocation, the
artist should not render the monument unreadable; and the intrinsic force of the site should
not override the message that the artist wants to get across.
Thus the necessity for a relationship that is both necessary and sufficient between the
monument and the artist, which doesn’t stop, once the relationship has been established,
certain risks being taken.
When Zevs came to me asking me to give him ‘carte blanche’ at the Château de Vincennes,
and only at the Château, I had the feeling, faced with his strong attachment to this
monument, introspective and concise, of the eventuality of such a project. Moreover, how
could I refuse an artist with such a strong desire to fulfil a dream so close within reach? It
meant taking a risk for sure, but certainly not the one of missing out on an occasion like this.
And so that is how a young artist from a milieu that it seems appropriate to call street art
came face to face with Charles V’s fortress. Of course, it is the public who will have the last
word in deciding if this encounter of eras and styles is a fruitful one or not.
Let us hope that Zevs succeeds in igniting a spark of inspiration, curiosity, creativity and last
but not least happiness at the Château.
Philippe Bélaval
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The exhibition
1- Band of Yellow Brands (Eni, Shell, Ferrari, Ikea, McDonald, Caterpillar, Bic,
DHL Renault, Nikon) - 1000 x 400 - Printed onto tarpaulin - 2014 - 2016
This large-scale work is the first piece in the exhibition.
A graphic play of coloured bands, alternating between
different shades of yellow - the artist’s “emblematic”
colour - and black. “Band of Yellow Brands” refers to
the colour range used by several big brand names. It
reveals the artist’s graphic and critical concern for
brands, the visual universes that they develop, their
advertising strategies and the way in which they possess
their colours rather like territories. Here, “Band of
Yellow Brands”, a sort of loss leader, uses the colour
yellow, which according to marketing codes founded on
the physiological and emotional perception of colour, is
supposed to be the colour that catches the eye of the
passer-by the most.
In a more symbolic way, the work also echoes the Château de Vincennes’ former
penitentiary function.
Finally, for the artist, it is a knowing wink at conceptual art and artists like Daniel Buren or
Bertrand Lavier, who use industrial colours in painting like minimalist and pop art readymades.

2- Targets - 3 turrets, 250 / 200 / 150 each in diameter - Wood, mixed media - 2016
The town and urban aesthetic have always been important elements
of Zevs’ work and inspiration. In the confined space of the Château de
Vincennes courtyard, the contemporary dimension of the town seems
to fade and give way to the strongly historical atmosphere of the site.
Nevertheless, as with many cultural heritage sites, preservation and
restoration create their share of work and disruption within the
space. Alongside the vision of the Sainte-Chapelle currently
undergoing renovation, three imposing turrets play on the metaphor
of the “building site”. Evoking the aesthetic of the urban wasteland so
specific to the formal history of Zevs’ work, the three objects linked
together form an almost minimalist sculpture.
Here, the artist refers to the figure of Vitruvian man as an ideal reference for humanity.
However, all that remains of Leonardo’s drawing are the straight lines inside the circle, made
using a can of builder’s spray paint. The man himself is missing, just like in “Visual Rapes”, as
if the concrete representation of this well-known figure, banalised and overexposed was
superfluous. As the artist explains, the work is also concerned with questioning mans’ place
in a world, a world in which he is the source of disorder. Everywhere and nowhere, he
“roams”, far from having found his place in Leonardo’s ideal ordered system.
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3- Perpetual Ending - 800 x 60 - Mixed media - 2006 - 2016
On entering the Sainte-Chapelle, the spectator’s attention
is instantly grabbed by this monumental installation,
“Perpetual Ending”, which combines the reality of
television news with cinematic fiction. Both massive and
lightweight, suspended in the heights of the chapel as if
floating in space, the sculpture “The End” re-works the
calligraphic form of this familiar word found at the end of
films from the Golden Age of Hollywood. Live images
broadcast by non-stop news channels from around the world are continually projected onto
this form, as if zapping from one channel to another. Here, the hottest, happiest or most
dramatic news becomes an integral part of the work, day after day and throughout the fourmonth duration of the exhibition.
In a preventive or premonitory fashion, “Perpetual Ending” echoes the theme of the
Apocalypse according to Saint-Jean presented on the stained glass windows in the choir,
partly covered up at the moment by the renovation works. The Apocalypse, in the literal
sense of the word, is a “revelation” and marks then the coming of a new era more than the
end of the world. The work engages in a semantic play around the notion of “end”:
completion of a world, eternal return or Happy End.
This work, specifically created for “Noir Éclair”, illustrates the retrospective-prospective
dimension of the exhibition. The idea for “Perpetual Ending” came about for the first time in
2006, in Paris, in the form of this famous end word standing out on the screen of a television
eaten away by asphalt.

4- Proper Graffiti - Flaming - Different Dimensions - Hydro-scrubbing - 2008 - 2016

On the patina of the keep’s moat, the motif of “flaming” (which also makes us think of the
aesthetic of “custom”), appears like a tattoo on the surface. It is in fact a “reverse” or “clean
graffiti”. It was at the end of the 90s that Zevs made his first clean graffiti, a technique for
which he was the precursor. A rather particular revelation method, clean graffitis use the
force of a Karcher high-pressure steam cleaner in order to remove and reveal the dirt on
the wall. A kind of creative cleaning process, inspired by the intensive clean-up program of
graffiti that the Paris council had put in place at the time and which, by reversal, thwarted the
illusory ideal of a “clean town”, forcing the cleaner to prolong the action of the graffiti artist
in order to erase it. Since, clean graffiti has become the instrument of a poetic re-reading of
architecture. Zevs has already experimented with this motif, notably in 2008, at the
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Glyptotek in Copenhagen. Here, given the monumental scale of the patina and the keep, the
creation of this work also reveals a certain technical prowess.
Both the fire and flame motif are recurrent, in different forms, in the artist’s idiomatic plastic
palette. The flame takes on a rich and paradoxical symbolism, both as a symbol of the
permanence of life, destruction and revolt, purification and consummation, of force… By
evoking the moat catching fire, “Proper Graffiti” echoes the exhibition poster and conjures
up the imaginary war-like world the building inspires.
5- Liquidated Logo Ferrari - 430 x 180 - Printed on tarpaulin - 2016
“Liquidated Logo Ferrari” welcomes visitors having crossed the drawbridge and is at first
glance a knowing wink to the chivalrous dimension of the site and the flags the Châtelet flew
before the Revolution. But here we can easily recognise the “scudetto”, the motif of a
rearing black horse on a yellow background from the town of Modena, one of the world’s
most famous automobile brands.
A concern for brands and logos plays an essential role in Zevs’ work. In 2004, he created a
poster made up of typographic elements entirely stolen from brand logos. Then from 2005
on, he began to attack advertising logos in public spaces, Nike, Coca-Cola or McDonald’s.
He then became interested in reproducing brand logos in order to “liquidate” them. The
keystone of a brand’s identity, intruding into the individual’s affective landscape, the logo is a
formidable “silent salesman”. By rendering it to a liquid form, Zevs visually attacks the
symbolic function of the logo and questions the prescriptive power of the advertising sign.
For him, art is a counter power that takes its force from power itself. Thus, he voluntarily
maintains the ambivalence of appropriating the logo for producing his work, plastically
revisiting the sign and contributing to affirming its status as an aesthetic object. In this way,
the work produces visual paradoxes: “liquidation” appears to make the colours of the logo
run to the point where these runs or drips appear to actually support the object
represented, creating an ambiguity between the fall of the logo and its elevation.

6- In girum… (imus nocte et consumimur igni) / We turn… (round and around
in the night and we are devoured by the fire) - Different dimensions - Led
stroboscopic lights - 2016
This Latin locution, probably incorrectly attributed to Virgil,
and chosen by the artist for this light installation, brings form
and meaning together. Here, the linear anagram becomes a
kind of visual palindrome, the light running around the
rampart walk in a sequential movement, going one way and
then the other. Successive flashes of bright light, launching
themselves from one opening to the next, provoke the
sensation of a luminous aura by persistence of vision. “In girum…” appears to evoke the
lighting on roads and runways, but more lyrically, the installation suggests the nocturnal
dance of phototrophic butterflies, flying around the flame before getting burnt in a
metaphorical evocation of the human condition itself. In a poetic and mysterious manner, it
parallels the double fresco “flaming” in the keep moat.
Visible by day and night, and probably as far as the Château de Vincennes can be seen on the
horizon, “In girum…” creates a kind of signal, transforming the keep into a lighthouse on the
urban landscape, and for the visitor, a rite of passage into the heart of the exhibition.
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7- Visual Rapes - Series of 4 flashed photographs - 190 x 150 each - Sublimation on
aluminium - 2003 - 2016
Visual rapes 1 - after Jean-Pierre Decreuse, known as Auguste de
Creuse “Louis IX (1215-1270) known as Saint-Louis, King of France”
- Reproduction of the work courtesy of RMN-Grand Palais /
Château de Versailles / Franck Raux
Visual Rapes 2 - after François-Louis Dejuinne “Charles V the wise,
King of France (1337-1380)” - Reproduction of the work courtesy of
RMN - Grand Palais / Château de Versailles / Gérard Blot
Visual Rapes 3 - after Jean-Louis Bézard “Chlothar I, King of the
Franks (498-561)” - Reproduction of the work courtesy of RMN –Grand Palais / Château de Versailles / all rights reserved
Visual Rapes 4 - after Jean Clouet “Francis I, King of France” - Reproduction of the work
courtesy of RMN - Grand Palais (Musée du Louvre) / Hervé Lewandowski
In the Salle du Conseil, on the first floor of the keep, a series of 4 large-format photographs
are laid out as if they were old paintings.
These portraits have been “flashed”: the faces are blurred out by a bright light that masks
their identity. This series of photographs is derived from “Visual Rapes”, a work that the
artist began working on in 2003. The attacks were aimed at popular icons of the
contemporary world, from Marylin Monroe to Brigitte Bardot, Che Guevara to Albert
Einstein, Superman to Mona Lisa… personalities whose silhouette is so well-known that we
can identify them even with their faces blurred by this halo of light.
For the exhibition, Zevs has focused on political characters who once played a part in
French history or the history of the Château : Saint-Louis, Charles V, Chlothar, Francis I…
By exhuming them from the history books, he propagates the History of France and in a
figurative sense, puts it back in the spotlight. At the same time, by making their faces
disappear behind the light, he reduces the figures to schematic forms of representation,
images upon which he takes the liberty of acting.
And so, in this world overflowing with images, “Visual Rapes” questions their all-powerful
dimension (multiplied by the all-powerfulness of the men represented here) and thus opens
up a new space of freedom.

8- Machination - 180 x 89 x 183 - Vending machine, china plates, programming, Led,
amplifier - 2016
In the Salle du Conseil an imposing vending machine catches the visitor’s eye. Moving closer,
they discover that it doesn’t actually distribute sweets, but that inside it are some plates,
decorated in the centre with the portraits of historic figures such as Charlotte Corday,
Georges Jacques Danton, Jeanne Bécu aka Comtesse Du Barry, Marie Antoinette, Maximilien
de Robespierre, all of whom were condemned to death and guillotined.
From the fifteenth century onwards, the keep at Vincennes became a “state prison” and
housed prisoners. Later, like the Bastille, it became the symbol of royal arbitrary power,
people were taken there under orders of a sealed letter coming from the “extraordinary
justice of the King”.
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“Machination” reproduces this arbitrary power. Several times a
day, visitors watch, helpless but consenting, just like at the Place de
Grève, the execution of condemned prisoners. A ritualistic and
codified spectacle - programmed in this instance -, recalling both
the merciless violence of power when it is absolute, and the
“festive” dimension of this event.
During the Terror, the golden age of this “dark punitive
celebration”*, the guillotine became a fashionable object, inspiring
not only jewellery and hairstyles but also decors on “revolutionary”
ceramics: cups, pots and plates entitled “à la guillotine”.
* From Michel Foucault – Surveiller et punir - 1975

The condemned:
Jean Sylvain Bailly - Charles Jean Marie Barbaroux - Jacques Pierre Brissot - Pierre-Gaspard
Chaumette - Charlotte Corday - Georges Couthon - Marie Joseph Chalier - Adam-Philippe
de Custine - Georges Jacques Danton - Joseph Delaunay - Camille Desmoulins - Lucile
Desmoulins - Philippe-Frédéric de Dietrich - Madame Du Barry - Marguerite Elie Guadet Olympe de Gouges - Marie-Jean Hérault de Séchelles - Jean-Nicolas Houchard - Antoine
Laurent Lavoisier - Isaac René Guy Le Chapelier - Louis XVI - Pierre Louis Manuel - Philippe
de Noailles - Marie-Antoinette - Marie Hélène de France - Louis Antoine Léon de Saint-Just Louis-Philippe Joseph d'Orléans - Pierre Philippeaux - Maximilien de Robespierre - Manon
Roland
Reproduction of the portraits courtesy of RMN / Grand Palais

9- Saint-Louis - Blazing - Photo-Video montage - 2005 - 2016
At the north-west corner of the château, and at the crossroads of the two main avenues of
the town, there is a statue of Saint-Louis, whose favourite residence was Vincennes. The
sculpture was made in 1906 by the sculptor Mony, and installed there in 1971 to celebrate
the 700th anniversary of the return of the Saint’s ashes to France.
One winter morning in 2005, Zevs carried out an experiment by setting light to this statue,
just using visual effects without any actual damage being made to the sculpture. Presented on
a split screen on a wall of screens, the video retraces this event.

10- Usual Object - Different dimensions - Polyester resin, profile spot and gobo - 2016
The title of this work, “Usual object”, makes reference to the film “Usual
suspects” by Bryan Singer (1995). Here, it is commonplace everyday
objects that are under suspicion, and put in “a line-up” or “an identity
parade”, an allusion to the former penitentiary function of the Château and
in particular this space in the north-west Tower which was actually once a
prison cell.
Here, the work appears to take itself for the real object, a computer from
an easily-recognisable brand. However, when you get closer to it, the logo
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disappears as if by magic. The computer is just an artefact, and its logo, a shadow, an illusion
that vanishes to leave its mark elsewhere, there in a place where the spectator won’t see
it…
A play on light and the evanescence of shadows, this “Usual Object” also participates in the
artist’s reflection on true and false, original and copy, authentic and fake, and on the question
of the desire provoked by such objects.

11- Graffiti Light - Length 120 cm - Neon, road paint - 2003 - 2016
A simple neon tube has been installed into an arrow slit, giving this reduced space, this
passage, a very specific atmosphere, by modifying perception.
This neon is just one of a group of experiments carried out by the artist
from 2003 on, concerned with the way in which urban furniture is lit. And
so, on the advertising windows of bus stop shelters, which when they are
broken, reveal a screen of neon light, he reconstitutes the rhizomes of
shattered glass, making a lightning bolt appear. “Graffitis Light” is
concerned with the effects of paint and light, temporary “scratchings” on
the last days of energy of a neon that he had spotted in underground
tunnels, in a double play of occultation and revelation of light.

12 - My Museum - 34 x 25 x 15 - Aluminium suitcase, recording (phone recording, 62 min)
- 1998
In the last cell on this level of the keep there is a sound installation.
Presented in a suitcase, this is one of the artist’s first works, created in
1998. The visitor can hear a recording of a one-hour long telephone
conversation that the artist made anonymously with some Parisian art
dealers. He asked the same question to each of them, “How do you
become an artist?” disturbing in this way his interlocutors and feeding the
debate at the time on contemporary art.
And so, one day in 1998, Parisian art-gallery owners received an
anonymous phone call asking them, in all seriousness, the answer to this
question. The replies were sometimes polite and sometimes icy cold, sometimes amused and
sometimes annoyed. Some were also kind, as in the case of Jean Fournier, a well-known
gallery owner from the Parisian left bank, no longer alive today.
Zevs, who although only 20 at the time had already begun his career in the art world,
created here one of his first performances, playing the role of Candid, pointing out, in the
light-heartedness of the conversation and his faked naivety, the ambiguities of the art world.
13- Supper - 231 x 150 - Oil painting, wood, plaster, sheet of white gold - 2016
“Supper”, an oil painting enlarged by its decorative frame, appears to superimpose two
images. In the background, the famous Last Supper,- in Italian: Ultima Cena - by Leonardo de
Vinci, a masterpiece completed in 1498, and that can still be admired today in the Dominican
convent of Santa Maria delle Grazie in Milan. In the foreground, a photograph, pictorially reworked, of a dinner at the White House in 2011, presenting Barack Obama raising a toast
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with some Silicon Valley company directors, among them Steve Jobs (Apple), Eric Schmidt
(Google) and Mark Zuckerberg (Facebook), John Hennessy, President of Stanford University,
as well as the “venture capitalist” Steve Westly.
The framing of this painting is also of great
significance. Decorated in a Baroque manner, it
uses among others, the motif for DNA, treated
as a logo, or further still the logo for Oculus
forming the suckers of octopus tentacles, once
the symbol of the Rockefeller Empire and his
sprawling power, and today symbol of the
network. The finely-worked interlacing of
symbols and logos, evokes the complexity and
multiplicity of the relationships that unite these
diverse forms of power, under the aegis of the motto “E pluribus Unum” - “From many,
one”. This motto figuring on the Great Seal of the United States as an emblem of diversity
becomes here the emblem of economical-political collusion.
The guests at the “Supper” at the White House:
Carol Bartz, John Chambers, Dick Costolo, John Doerr, Larry Ellison, Bill Gates, Reed
Hastings, John L. Hennesy, Steve Jobs, Arthur Levinson, Eric Schmidt, Steve Westly, Mark
Zuckerberg.
Work created in collaboration with Michel, Eugène and Semjon Posin, famous copyists of Russian
origin, living in Berlin.

14- Self-portrait Louis XIV - 105 x 99 x 46 - Bronze on a mirror base - 2016
The “Self-portrait Louis XIV”, that you can discover on entering the
King’s bedroom is the fruit of a great amount of research work on
behalf of the craftsman and scientists who participated in its
creation.
The work represents a bust of Louis XIV, also known as the Sun
King. It is a copy of the famous marble bust by Bernini (kept at the
Château de Versailles), made in bronze by a founder from Ariège
from a mould supplied by the Réunion des Musées Nationaux. The
bronze was then taken to the solar cooker at Odeillo-Font Romeu,
where researchers from the CNRS got to work in order to melt the
Sun King using the immense satellite dish of sensors; in a kind of mise en abime. “The King”,
explains the artist “never made his own self-portrait but here his face gets rearranged by his
own sun.”
The mirror base that supports the melted work, multiplies both the architecture of the
King’s private space and the impressive scale of the mutilated sculpture, echoing the Gallery
of Mirrors at Versailles.

12

15 - Mona Lisa Yubitsume - 8 x 32 x 18 - Bronze and gold - 2013
As a preamble to the King’s Wardrobe, “Mona Lisa Yubitsume” presents, in a case, a life-size
bronze cast of the index finger of Mona Lisa.
It is firstly a theatrical game: the severed finger of the icon of Renaissance painting is
presented here as if it were the finger of someone that had been kidnapped. This is similar
to the Lavazza machine in the ongoing performance “Visual Kidnapping (2002–2005) whose
story is told on the third floor of the keep.
Like a relic, a detail straight out of a painting, “Mona Lisa
Yubitsume” was made in collaboration with a Japanese
prosthetist, specialising in the reconstruction of the
severed fingers of the Yakuzas who subjected themselves
to this expiatory self-mutilating ritual. Throughout the long
history of Yubitsume it has been said that this practice was
equally used in other social professions, notably by
prostitutes, who mutilated their little fingers as a sign of
devotion to their pimp. By historical coincidence, this hypothesis joins the one developed by
the art historian Daniel Arasse* about the absence of eyebrows and eyelashes on the Mona
Lisa, contributing to her strangeness. According to him, and this was confirmed by a
spectrographic analysis in 2004, the eyebrows and eyelashes of the Mona Lisa were erased
by an unknown person during the sixteenth century because women of high society had
adopted the practice of prostitutes decades earlier and had begun removing their facial hair.
* Daniel Arasse - Histoires de Peintures, 2004 - Ed. Denoël (re-ed. Folio-poche 2006)

16- Mona Lisa and Handbag - Painting : 99 x 72 - Bag : 17 x 30 x 16 - Oil painting,
bronze, gold - 2008 - 2015
The light above the entrance changes from red to green and the visitor is
invited, alone, to go into a vestibule. At the end in a glass case,
inaccessible, they discover an installation presenting a copy of Leonardo
da Vinci’s famous Mona Lisa adorned with a sculpture of a handbag. This
is a real-fake bag, in bronze covered in gold and has the same form as a
handbag made by one of the French luxury fashion houses. It could be
said that by creating it for her, the artist has “given back” her handbag to
the icon.
This handbag, signed with the initials of the Italian painter, refers to the brand with the LDV
logo created by the artist in 2005. The brand was a homage to the inventor and business
man, and uses his initials in the same way as the painter himself drew his monogram at the
end of the fifteenth century to authenticate his drawings. Here, Zevs creates a play between
the copy and the original, “the copy being more original than the original”, the authentic and
the fake.

17- My Treasure - 62 x 170 x 40 - Coin press - 2016
In this room, King Charles V kept his gold and silver coins, gold and silver work and jewels :
a treasure close to hand, but to which only the King had the key. Playing on this theme, Zevs
presents here “My Treasure”, a coin press that visitors can use freely to strike “new” coins
with the artist’s initials.
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Thus, this real-fake money follows on from Saint-Louis’ golden Ecu, and the visitor can
choose between three different faces. In this way, and throughout the duration of the
exhibition, a kind of parallel economy is created, without any intrinsic value and with virtually
no face value – a 5 centime coin – but which might increase in value, due to its rarity, time,
exchange and collection.

18- Cut to The Chase - 20 x 20 - 4 gold plates measuring 18.5 x 8 cm, acrylic paint,
pigment UV - 2012 - 2016
On entering the treasury, the visitor is welcomed - caught - by a flash of
black light. For just a couple of seconds, the light renders visible the
invisible side of some banknotes, along with the Chase Bank logo,
created in 2007 by the New York graphic design studio Chermayeff &
Geismar & Haviv. This dialectic of visible and invisible, both on a formal
and theoretical level, has been at the heart of Zevs approach since the
beginning.
The work, treated like a miniature, is made up of four gold plates with
the dimensions of the former 1000 dollar bill, onto which is reproduced
the banknote design. The colours chosen, black, blue, ultramarine blue, ultraviolet, are the
same as the logo for the American bank Chase. Part of the banknote is not painted so as to
produce a break, allow the gold appear and create the octagonal logo.
The title of the work, “Cut to the Chase”, refers both to an American expression frequently
used in cinema, meaning “get to the essential” – in this case, money – and to Chase bank,
which is one of the four biggest American banks, managing nearly 40% of the funds placed
across all of the country’s banks.

19- Invisible Graffiti - Different dimensions - Luminescent fluorescent pigment, black light
- 2016
Originating from the world of graffiti, Zevs is firmly inscribed in the
ongoing interest created in France at the middle of the twentieth century
by this raw art form with its spontaneous and ephemeral mission. It was
in this artistic climate, in 1960, that the French photographer of Hungarian
origin Brassaï published a book entitled “Graffiti” in which Picasso
participated.
But before becoming an interesting means of expression for artists and
eventually an art form in its own right, graffiti was initially a way of
liberated and sometimes wild expression. “The voice of the voiceless “, it
is a way of leaving a written trace in a milieu that doesn’t easily lend itself to this type of
expression, the prison environment, for example, with little or even no real means.
Having become a “State prison” from the fifteenth century on and housing prisoners, the
keep at Vincennes still has a number of pictorial and written traces left by its successive
prisoners.
Today, prison graffiti has become the object of specific sociological and cultural concern, as
much due to its testimonial role as to its emotional dimension.
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Zevs has chosen to pay homage to these anonymous authors by bringing the vestiges left
behind into the spotlight, in a very particular way.
When penetrating into this completely darkened room, which was also once a place of
contemplation and study for King Charles V, the visitor discovers a wall of graffiti whose
luminescent pigment reveals some engraved text under the black light.

20 - Liquidated Y€$ - 91 x 24 x 102 - Steel, gold paint - 2016
“Liquidated Y€$” is a steel sculpture, interpreting in three dimensions
the aesthetic of the liquidated logos that the artist has been exploring for
a long time in paint. In this approach, the ambiguity between the fall and
rise of the logo, the way in which the “liquidation” seems to make the
colours of the logo run to the point where the drips, forming a puddle
on the ground, appear to support the represented object, are clearly
visible. The gaze follows the work from bottom to top or in reverse,
thus losing its normal sense of gravity.
Completing this part of the exhibition evoking money and finance, “Liquidated Y€$” plays on
the monetary symbols of the Yen, Euro and Dollar, to form a “YES” whose meaning could
give way to a number of hypothesises, from the sometimes savage competition of the
financial markets, to the economic optimism of the partisans of the Euro.
21- Visual Kidnapping, Pay Now !!! - Different dimensions - Mixed media - 2001 - 2003
On the third floor of the keep, with restrained access (see below the practical informations),
the public can (re)discover the story of Visual Kidnapping that kept the different protagonists
of this adventure on tenterhooks throughout this ongoing performance, lasting three years,
from 2002 to 2005. Zevs transversal work, plays on the boundaries of several disciplines and
a variety of territories. “Visual Kidnapping” is inspired by both “film noir”, documentaries,
video, communication and happenings.

The symbolic kidnapping of an advertising image, both very serious and very “dada”, began in
Berlin in 2002, and ended in Paris, at the Palais de Tokyo, in 2005.
A 15 meter by 15 meter poster on the Alexanderplatz, at the centre of Berlin. A woman
eight metres tall, muse for the coffee brand Lavazza, photographed by David LaChapelle.
“Armed with my scalpel, I climbed the façade of the hotel where the Lavazza poster was
situated. An hour and a half later, the hostage was in my possession and I was leaving the
scene, leaving in the empty advertising space this message: VISUAL KIDNAPPING - PAY
NOW!”, Zevs later told the French newspaper Libération. A treasure hunt was now in play
between the artist and the brand. He demanded a 500,000 euro ransom from the brand, the
equivalent of the cost of an advertising campaign. The German subsidiary of Lavazza took
15

action against an unknown person. On Alexanderplatz, people looked at… the hole in the
poster. Several days later, he showed the Lavazza girl at the Rebell Minds Gallery, several
metres from the kidnapping scene. The next day, the police arrived, but Zevs had already left
Berlin, with the hostage folded up in a suitcase. Over several months, he either hid or
exposed the hostage. Finally, he cut her finger off, sent it to the company’s CEO, along with
an anonymous letter demanding a ransom. In February 2004, on a website and in Paris at the
Patricia Dorfmann gallery, visitors were invited to vote for or against the execution of the
hostage. In 2005, after a number of negotiations, Zevs and Lavazza came to an agreement
which ended in the artist receiving a (presumably fake) cheque. An agreement in the form of
a happening, that the critics saw, not without reason, as a clever marketing coup born out of
an originally subversive and anti-publicity strategy for the brand that advocated “Espress
yourself”. However, Visual Kidnapping became a true phenomenon in Germany, and dozens
of advertising images were stolen in the following years.
Here, vistors can find the whole of the visual and sound installation that was put in place at
the Dorfmann Gallery in 2004.

22- Mariage Frères, chess set - 80 x 80 - mixed media, marquetry - 2016
In this cell, Donatien Alphonse François de Sade, accused
of “outrageous debauchery” was locked up twice, for a
period of more than ten years He avoided in this way the
death sentence and spent his time there writing the first
version of “Justine ou les malheurs de la vertu”. At the
Château de Vincennes, some of the more prestigious
prisoners were allowed to bring their furniture, animals
and sometimes even families. And so, “Monsieur le 6”
(the name given to him by his jailers after his cell number) was able to work in a cell
furnished with Louis XIII furniture, close undoubtedly to the one chosen by the artist for his
installation “Mariage Frère”.
The work consists of a rather unusual chess set that the public is invited to play with on
certain occasions, made from marquetry and precious materials, and evoking in a playful way,
through the pieces evoking logos, the historical stakes and strategies running through
contemporary history.
Queen Chanel (the beautiful Frenchy) – King Rolls Royce (the handsome Englishman) – The Ferrari
horse (the Italian knight) – CBS tower (American surveillance) – the bishop Facebook (For better and
for worse) – playboy pawns (for the love of risk)
In this sense, the work is anchored in the traditional game of chess which, beyond its
strategic and military dimension, initiated through the course of its history different layers of
society of religious social, economic or political order. Thus, the chess game can be seen
both as a microcosm to try out, schematically a “mirror on the world”, the expression of an
intellectual struggle against chance, or further still a space for pure reflection.
Presented under a protective cover, highlighting its value, the chess set is also inscribed in
the Mediaeval notion of “treasure”, an ensemble of precious personal possessions that all
powerful men owed it to themselves to own and exhibit, “a kind of imaginary museum”
whose public promotion, preservation and exhibition were an integral part of the liturgy of
power.”*
*from Michel Pastoureau - Le jeu d'échecs médiéval, une histoire symbolique - Editions Dusserre, 2012
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23- The Factory - Band of Yellow Brands (Eni, Shell, Ferrari, Ikea, McDonald,
Caterpillar, Bic, DHL Renault, Nikon) - 2 rolls of material 240x2500 on a support Printed textile, wooden structures - 2014 - 2016
The “salle du puits” or well-room, originally presenting a
rather domestic function, finds something of a popular use
with “The Factory”. Here, it is laid out like a craftsman’s
workshop with rolls of printed fabric from “Band of Yellow
Brands”, seat-frames in the process of being restored, as if
the furniture - chaise longues, chairs - that the visitor may
have noticed in the exhibition had been made and
upholstered here.
Once again we find the graphic play of coloured bands, the different shades of yellow,
referring to the chromatic colour range used by several big brand names, alternating with
black strips, leading the visitor to the Tour du Village. But here, the work unfolds, and can
even be shared: at certain times, visitors can take away a length of fabric, a piece of the
work, for free, that they can take home.
The artist then makes a reference to, and gives a knowing wink, to the graffiti artist André
who in 1997, sold his canvases by the metre in a boutique that had been transformed into a
haberdashery shop, in Paris.

24- Alibaba, installation of 100 bags “Made in China - Different dimensions - Mixed media 2016
After having admired in the “LDV Boutique”,
luxurious and exclusive models of bracelets, belts or
bags, designed by the artist and made by a NewYork craftsman, curious visitors discover, via a halfopen door at the back of the room, a back-shop, a
sort of storage space where dozens of bags are
stored, some still in their plastic wrapping, others
overflowing out of torn boxes… Behind the scenes,
backstage in a world of luxury products, the cheap
copy and the Asiatic fake are brutally confronted
with the muted environment of the showroom. Like all luxury brands the products have
barely been created and they are already copied, with the difference that here, it is the artist
who gotten one step ahead, by making his own fake copies.
The title of the installation, “Alibaba” would at first glance appear to
suggest an “Aladdin’s cave”, a commonly used expression; but the
work refers rather to the company created by the Chinese man Jack
Ma. Alibaba.com is an e-commerce website, the largest online sales
website destined for companies worldwide and whose stock market
value is estimated at more than 153 billion dollars. You can find
absolutely everything, including a mountain of polyurethane imitation
leather bags.
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Biographies
ZEVS
Born in France in 1977
Lives and works between Paris, Berlin and New York
Aguirre Schwarz chose the pseudonym ZEVS in "homage" to the name
of the RER A, ZEVS, which almost crushed him in 1992 while he was
graffiti painting. He has been known and recognised as a pioneer and
leader of street art in France since the early 90s and has since
developed an international career.
On the roots of urban art, Zevs' work is multidisciplinary, at the
crossroads of several artistic disciplines and various action areas. He
defines himself primarily as visual artist and painter.

Selfportrait (Berlin, 2016)
© Aguirre Schwarz

Marie Deparis-Yafil
Art critic and independent exhibition curator since 2006, her writings have
been published in nearly fifty works (monographs and exhibition
catalogues), in France and abroad (Greece, Netherlands, Germany, USA,
Japan, Norway, Austria, Morocco, Poland, etc.).

Marie Deparis-Yafil
© Sandrine Elberg

Since 2008, as independent curator, she has produced around twenty
contemporary art exhibitions, for Cities, institutions, galleries, museums
and art spaces in France as well as in Heraklion (Crete, Greece) and
London (UK).

Stéphane Chatry
Artists' agent, exhibition curator, collector and producer, Stéphane Chatry
exhibits art in all its forms: theatre, street art, photography, sculpture,
drawing, performance art and video. He has been organising exhibitions
since 2006, including numerous solo exhibitions. He is an associate partner
of the Patricia Dorfmann Gallery in Paris.

Stéphane Chatry
© Cédric Attias
Del Curatolo
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Visuals available to the press

1- Band of Yellow Brands (Eni, Shell, Ferrarri, Ikéa,
McDonald, Caterpillar, Bic, DHL Renault, Nikon) on
the Village Tower
© Benoit Pailley - Courtesy of the artist

2-Perpetual Ending in the Holy Chapel
© Benoit Pailley - Courtesy of the artist

3-Proper Graffiti – Flaming on the patina of the keep’s
moat and Liquidated Logo Ferrari on the Châtelet
© Benoit Pailley - Courtesy of the artist

4- Visual Rapes - after Jean Clouet “Francis I, King of
France” - Reproduction of the work courtesy of RMN
- Grand Palais (Musée du Louvre) /
Hervé Lewandowski)
Presented in the Salle du Conseil
(1rst floor of the keep)
© Benoit Pailley - Courtesy of the artist

5- Supper in the King’s bedroom
(2nd floor of the keep)
© Benoit Pailley - Courtesy of the artist

6- Self-portrait Louis XIV in the King’s bedroom
(2nd floor of the keep)
© Benoit Pailley - Courtesy of the artist
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7-Liquidated Y€$ in the chapel (2nd floor of the NorthEast Tower)
© Benoit Pailley - Courtesy of the artist

8-Visual Kidnapping, Pay Now !!! on the 3rd floor of the
keep
© Benoit Pailley - Courtesy of the artist

9- Mariage Frères in the cell of the marquis de Sade on
the ground floor
© Benoit Pailley - Courtesy of the artist

10-Alibaba in the back-shop, on the ground floor
© Benoit Pailley - Courtesy of the artist

11- The keep of the Château de Vincennes, by night,
and In girum…(imus nocte et consumimur igni) in the
rempart walk
© Benoit Pailley - Courtesy of the artist

12- The Château de Vincennes and Liquidated Logo
Ferrari on the Châtelet
© Benoit Pailley - Courtesy of the artist
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13- Portrait of the artist
© Benoit Pailley - Courtesy of the artist

14- Selfportrait, Berlin, 2016
© Aguirre Schwartz
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Practical information
Château de Vincennes
1 avenue de Paris
94300 Vincennes
Tel. : + 33 1 48 08 31 20
www.chateau-de-vincennes.fr
www.zevs-noireclair.fr
Opening hours
From May 21st to September 21st : open daily from 10 a.m. to 6 p.m.
From September 22nd to May 20th : open daily from 10 a.m. to 5 p.m.
Last admission 45 minutes before closing
Access to the upper parts of the keep (3rd floor) for « Visual Kidnapping, Pay
Now !!! » : guided tour on reservation. 2 guided tours at 3 p.m. and 4 p.m.
For individuals : +33 1 48 08 31 20 / billetterie.vincennes@monumentsnationaux.fr
For groups : + 33 1 43 28 15 48 / reservations.vincennes@monumentsnationaux.fr
Free access to the shop open from 10 a.m. to 5 p.m. in low season, 10 a.m. to 6 p.m. in
high season
Closed on January 1st, May 1st, November 1st, November 11th and December 25th.
Prices
The exhibition « Noir Eclair » does not increase the price of the monument.
Full price: €8.50
Concession: €6.50
Group rate (from 20 people): €6.50
School group rate: €30
E-tickets
The e-ticket gives access to an unguided tour of the monument plus, between September
16th and January 29th 2017, the access to the exhibition “Noir Eclair”:
http://ticket.monuments-nationaux.fr/Offres.aspx.
The e-ticket is not dated and is valid for one year from the date of purchase.
The e-ticket is to print at home or to present on your mobile phone or tablet.
Free entry
Children under 18 (accompanied by family members and excluding school groups)
18 to 25 year-olds (citizens of the European Union and official non-European residents of the
European Union)
First Sunday of each month between January and March, and in November and December
Disabled visitors and companion
Job-seekers, subject to presentation of proof of RMI, RSA or social assistance benefit in the last six
months
Journalists
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An immersive experience
The artist invites the visitors to live an immersive experience during their visit by entering
into his Zone d’Expérimentation Visuelle et Sonore (Zone of Visual and Acoustic
Experimentation), a free application downloadable on Androïd and iOS : ZEVS NOIR
ECLAIR.
Artistic direction and conception : ZEVS et Alain Broders
Access
By metro // By RER
Line 1, Château de Vincennes // RER A: Vincennes
From Paris
Porte de Vincennes and avenue de Paris
By bus
Bus 46, 56, 86
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Château de Vincennes
Vincennes castle, today the largest
fortress and the only residence of a
sovereign of the Middle Ages remaining
in France, dates mainly from the 14th
century, with additions up to the 19th
century. It is surrounded by a fortified
wall of over 1,000 metres long, with six
towers and three gates. The whole site
remains an exceptional testimony to the
architecture and sculpture of the years
1360-1410.
Sainte-Chapelle and keep of the Château de Vincennes
© Patrick Cadet / Centre des monuments nationaux

The keep, built between 1361 and 1367 and 50 metres high, remains the highest building of
this kind in Europe with its six floors topped by a terrace. The gatehouse is the main
entrance of the keep, its terrace is served by a spiral staircase. The enclosure of the keep
consists of a square of 50 metres wide and has a covered walkway.
The Sainte-Chapelle, whose construction began around 1390, was inaugurated in 1552. It
was intended to house a portion of the relics of Christ. Marking the transition between High
Gothic Rayonnant and Flamboyant Gothic, it consists of a single nave, a choir and an apse.
The stained glass windows were designed by Nicolas Beaurain.
The King's Pavilion and the Queen's Pavilion were built by architect Louis Le Vau on the
orders of Louis XIV between 1656 and 1658, with a view to making the Château de
Vincennes his main residence, before he decided to settle in Versailles. The classic style is
particularly evident there. A long porch pierced with arcades, of which today there remains
only a copy, was built to the north of the pavilions.
The fortress gradually became the centre of the capital's defence policy, and buildings were
constructed for military use in the 19th century, bearing the name of their original
assignment to this day: pavilions of Arms, Harnessing, Engineering and Officers, as well as the
North east and North west casemates.
The Château de Vincennes is open to the public by the Centre des monuments nationaux
and has received 105 260 visitors in 2015.
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Overview of the CMN
The archaeological sites of Glanum and Carnac, the abbeys of Montmajour and Mont-Saint-Michel, the
châteaux of If and Azay-le-Rideau, the National Domain of Saint-Cloud, the Arc de Triomphe and the Villas
Savoye and Cavrois are just some of the 100 national monuments in France, properties of the State, now
under the care of the Centre des Monuments Nationaux (CMN).
A major public, cultural and tourism operator used by over 9.2 million visitors each year, the Centre des
monuments nationaux preserves and opens exceptional monuments to the public, as well as their parks and
gardens. They illustrate, in their diversity, the richness of French national heritage.
Supported by a fair pricing policy, the CMN endeavours to facilitate access to our national heritage to every
type of audience. 84% of its operation is based on its own resources from visitor frequentation, gift and book
shops, rental of space and sponsorship. Based on an equalisation system, the Centre des monuments nationaux
is a key national heritage solidarity player. The beneficiary monuments enable producing cultural and scientific
activities throughout the whole network.
After the opening to the public of the Fort de Brégançon in 2014 and the restored Villa Cavrois in 2015, the
CMN now manages the Villa Kérylos, property of the Institut de France, and is preparing to open to the public
the Colonne de Juillet and the Hôtel de la Marine in Paris for 2018.
Find the CMN on
Facebook : http://www.facebook.com/leCMN
Twitter : http://twitter.com/leCMN
YouTube : http://www.youtube.com/c/lecmn
Instagram : http://instagram.com/leCMN

Monuments under CMN's responsibility opened to the public
Aquitaine-Limousin-Poitou-Charentes
Grotte des Combarelles
Abri de Laugerie-Haute
Abri de Cap-Blanc
Grotte de Font-de-Gaume
Site archéologique de Montcaret
Gisement de La Ferrassie
Gisement de La Micoque
Abri du Poisson
Grotte de Teyjat
Gisement du Moustier
Tour Pey-Berland à Bordeaux
Abbaye de La Sauve-Majeure
Grotte de Pair-non-Pair
Château de Cadillac
Château de Puyguilhem
Tours de la Lanterne, Saint-Nicolas
et de la Chaîne à La Rochelle
Château d'Oiron
Abbaye de Charroux
Site gallo-romain de Sanxay
Auvergne-Rhônes-Alpes
Château de Chareil-Cintrat
Cloître de la cathédrale du Puy-en-Velay
Château d'Aulteribe
Château de Villeneuve-Lembron
Château de Voltaire à Ferney
Monastère royal de Brou à Bourg-en-Bresse
Bourgogne-Franche-Comté
Château de Bussy-Rabutin
Abbaye de Cluny
Cathédrale de Besançon
et son horloge astronomique
Bretagne
Maison d'Ernest Renan à Tréguier
Grand cairn de Barnenez
Sites mégalithiques de Carnac
Site des mégalithes de Locmariaquer

Centre-Val de Loire
Crypte et tour de la cathédrale
de Bourges
Palais Jacques Cœur à Bourges
Tour de la cathédrale
de Chartres
Château de Châteaudun
Château de Bouges
Maison de George Sand à Nohant
Château d'Azay-le-Rideau
Cloître de la Psalette à Tours
Château de Fougères-sur-Bièvre
Château de Talcy

Languedoc-Roussillon- Midi-Pyrénées
Château et remparts de la cité
de Carcassonne
Tours et remparts d'Aigues-Mortes
Fort Saint-André de Villeneuve-lez-Avignon
Site archéologique et musée d'Ensérune
Forteresse de Salses
Site archéologique de Montmaurin
Château d'Assier
Château de Castelnau-Bretenoux
Château de Montal
Abbaye de Beaulieu-en-Rouergue
Château de Gramont

Alsace-Champagne-Ardenne-Lorraine
Château de La Motte Tilly
Palais du Tau à Reims
Tours de la cathédrale de Reims

Nord-Pas-de-Calais-Picardie
Colonne de la Grande Armée à Wimille
Villa Cavrois
Château de Coucy
Château de Pierrefonds
Tours de la cathédrale d'Amiens

Paris
Arc de triomphe
Chapelle expiatoire
Colonne de Juillet – Place de la Bastille
Conciergerie
Domaine national du Palais-Royal
Hôtel de Béthune-Sully
Hôtel de la Marine
Musée des Plans-Reliefs
Panthéon
Sainte-Chapelle
Tours de la cathédrale Notre-Dame
Ile-de-France
Château de Champs-sur-Marne
Château de Jossigny
Château de Maisons
Villa Savoye à Poissy
Domaine national de Rambouillet
Domaine national de Saint-Cloud
Maison des Jardies à Sèvres
Basilique cathédrale de Saint-Denis
Château de Vincennes

Normandie
Château de Carrouges
Abbaye du Mont-Saint-Michel
Abbaye du Bec-Hellouin
Pays-de-la-Loire
Château d'Angers
Maison de Georges Clemenceau
à Saint-Vincent-sur-Jard
Provence-Alpes-Côte d'Azur
Place forte de Mont-Dauphin
Trophée d'Auguste à La Turbie
Site archéologique de Glanum
Hôtel de Sade
Château d'If
Abbaye de Montmajour
Monastère de Saorge
Cloître de la cathédrale de Fréjus
Abbaye du Thoronet
Fort de Brégançon
Villa Kérylos
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